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SECTION B

     iII.    Answer any THREE questions          (3 x 5 = 15)
1. Explain about the elements of a business. systems

2. State the effect of family life cycle on consumer behaviour.

3. What are the essential features of a product.

4. Discuss about merchandising policies

5. Mention the importance of labelling and the strategies involved. 

SECTION C

     iII.    Answer any THREE questions          (10 x 3 = 30)
1. Explain in detail about promotional programme for apparel marketing 

2. Discuss on the factors influencing consumer’s buying behaviour 

3. What is brand and explain the various aspects of branding and packaging ?

4. Explain the scope and function of merchandising department for apparels

5. Explain in detail the elements of visual merchandising and computer application in visual merchandising  
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SECTION A

     i.     State True (or) False                                (5 x2=10)

1. ‘Mal’ is type of non store retailing .

2. Micro merchandising means identifying and serving market niche customer preferences.

3. How to couture is concern involved in mass production 

4. Marketing mix is the combination of elements

5. Trade shows are sales promotion techniques.

     iI.     Define any on e                                     (5 x 1 = 5)

1. Product Mix

2. Retailing 

